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THE SCOUT

LivinStone

Heart of stones

By DaAvIiD A. KEEPS

Times Staff Wrifer
OR Olivier Morange, being a stoner is serious business. The French de-
signer scours the globe for exotic quarries including powdery white lime-
stone from Brazil and coppery slate from India. Last week he opened Livin-
Stone, a showroom for upscale tile, custom surfaces for kitchens and baths,
furniture and accessories. His lofty, cream-colored renovation of a barrel-ceilinged
storefront on La Cienega Boulevard includes an indoor Zen garden installation,
above, a custom order. Other stars of the showroom are Morange’s designs: mono-
lithic Parsons consoles and tables construeted from square slabs of stone (from
$3,500) and glass water walls framed by solid stone (from $4,500). Go by the store
and you'll see a magnificent bathtub in the window. Described by Morange as “wider
and lower than traditional tubs and built to hold two,” the white limestone Womb
lists for $28,000. 937 N. La Cienega Blvd.; (310) 639-0600; wuww.livinstoneusa.con.
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CEMENTING HOME DECOR

By ALISON MANHEIM

In the prose of the Multiple Listing Service,
conerete floors and granite counters are the
current come-ons of choice. However, ripping
owt the carpet is no guarantee of industrial chic.

The matertal has 1o be well integrated into the
design.” savs Brian Linder of Keller-Williams in
Beverly Hills, “Concrete, glass and steel work
m areat together. Concrete and

drywall? Less interesting.”

Concrete has long been a lavorite inside
industrial buildings and artists” lofts that want to
convey an “edgy” feel For the Las Vegas outpost
of Wollgang Pucks Chinais, Steve Jones,
principal of SFlones Architects in Marina del
Rey, stained concrete with a chemical that
deposits a glossy, jade-green patina

“Fven though irs a cheap material, concrete’s
not a cheap alternative,” says Jones, who
estimates that he weated 2,000 squane feet, ata
cost $12.30 per square loot — not including
the concrete foor itsel

Not bad for 2 humble building material thats a
simple mixture of aggregate (the chunky hits),
water, sand, gravel and the cement that holds it
all wgether. Nor s it a swilt process: concrete
must cure, or set, for 28 days belore it can be

stained

James  DeWulls  DeWull
Congrete dodges this problem
by using integral pigmemation
to preduce concrete stabs the
color of green tea ice cream or Silly
Putty. DeWall then tirns these slabs into
sinks, vanities, tables and countertops

A former real estate developer in Atlanta,
Dewulf moved to Los Angeles after the real estate
marker faltered following 9/11. While an
appreniice to a manufacturer of concrete coun-
tertops, he discovered that he loved the process of
pouring concrete into custom-designed molds

“There's something alive about concrete,” says
DeWall. “You cant help running your lingers
overit”

Qlivier Morange thinks he can go concrete one
better. In late October, he opened LivinStone
in West Hollywood, an “organic design service”
and retail showroom for home furnishings and
accessories made of imported slate, limestone,
travertine and onyx.

“Stone is natural,” he says. “Concrete is not.”

Morange worked in New York and Sydney
belore moving 10 Los Angeles earlier this year.
It's a great market becanse, he asserts, Angelenos
expect their homes to function as sanciuaries,
and stone possesses a natural serenity as wellasa
healing quality.

On a practical level, our low-rise housing stock
is more suited than, say, a Manhattan high-rise, to
delivering a 1,500-pound bathwub ora 700-pound
table. However, one of Morange’s most popular
products are 247x247 limestone floor tiles.
Although they're susceptible 1o scratching, they
appear almost scamless when installed. stay cool
in warm weather and are warm when it’s cool.

“Stone offers a sensual pleasure,” says Morange.
And il the kids have to leave their Razor scooters
at the [ront door, its a small price to pay.

The Womb bathtub is an original design by
LivinStone owner Olivier Morange. The
standard version is 3inches
thick throughout and made
from Portuguese limestone
with dimensions of 75" x
51" x 19", but custom sizes
and materials are available.
PRICE: $28,000
COMTACT: LivinStone,

937 N, La Cienega Blvd. (310)
659-0600; Livinstoneusa.com

The Concrete Nour double
vanity sink, designed by James
DeWulf, sits on a black walnut stand.

A removable divider shelf made from
the same wood conceals the drain.

Standard size is 65” x 19" x 33", but custom

sizes are available. Six color choices, including

light green, brown, smoke and adobe.

PRICE: $5,000

CONTACT: DeWulf Concrate, 4506 W. Jefferson

Bivd., (323) 735-4445, Dwconcrete.com

DeWulf's dining table with stainless steel legs is
available in sizes up to 92" x
44", Concrete comes
in the same
color choices
as the sink.
PRICE: $6,000
CONTACT:
DeWulf Concrete

Give yoursel

By HELAINE OLEN

lastic purveyors say they're out

1o make sure you get more

than you give this holiday
season.

With 42,000 points on the Diners
Club International Carte Blanche
MasterCard, you can race a stock
car on a speedway. And if you can't
find a reward you like, a spokes-
woman says, 30,000 points earns
you the right to make one up.

“Just call customer service, tell
them what you want and they will
price 1t in points within two
business days — as long as it has
a dollar pricetag to it,” says Sunny
Ricks, That makes peace on earth
a no-go. but Ricks says the plan
has paid for orthodontia and Botox
injections,

American Express launched the
In:LA card this September as a way
to connect young Hollywood with
rewards at what it deems “some of
the most hip and fashionable L.A.
venues,”

There's a rewards plan for the
American Express Centurion (aka
“the black card”), but it seems al-
most redundant. With application
by invite only. the card itself is
positioned as areward. The benefits
are many: awlomatic airline up-
grades, priority alteration service at
boutiques and a personal concierge
to do your Christmas shopping.

“|Companies| want you to feel
the card has cache and status, but
it is often just another way of
reeling in consumers,” says Derek
Douglas, associate director of
economic policy at the Center for
American Progress. And unless
you pay your bill in full every
month, high interest rates will
ensure your “gift” costs more than
it's worth.
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Deep down, designers are shoppers—
these new showrooms deliver the
goods, in spaces as gorgeous as the

products on display




i) N “I’'m not an architect
SRR ,5?’. ki :

but I want to be
- part of that world”
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LivinStone’s organic, minimalist hms.\sla;we and slate furniture suits both indoor
and outdoor applications. Their LA workshop acts as a galiery for antisan prod-
ucls by other designers and a vast reference library of stone samples for custom
rs araund bringing the beauty, elegance, and tranquil
ity of nature into the horne and work environments with natural matenals such
and shell - all designed with clean and

orders. Tha concept ce

as traverting, onyx, woed, glass, metal,
simple lines. "Minirmalist designs don't have to be cold,” says Olivier Morange,
proprietor and principal designer {picturad at left). “My designs create a relaxing
environment. They help you feel the world outside .. | believe organic forms

have the power {o connect us all. much like the Atriums of Rome,” says
Morange “I want 1o bring communing back into the home
That's why | create spaces that draw people in - such as
living rooms with stone fountains ... and dining
room fables made with centerpieces filled
with living fish [or rocks).”
www. livinstoneusa.com
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